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THE GEORGETOWN MORGUE
(1928-1983)

AUTHOR: JAMES HENRIKSON FERRUARY 12, 2000

THE GEORGETOWN MORGUE STANDS
OUT AMONG HISTORIC MORGUES, NOT
FORITS UNUSUAL INDUSTRIAL
SURROUNDINGS, BUT FOR WHAT
CAN ONLY BE DESCRIBED AS A SERIES
OF COLORFUL (ALBEIT AT TIMES
HORRIFYING) EVENTS IN ITS RELATIVELY
SHORT (AND FAIRLY RECENT) HISTORY.

SOME PEOPLE HAVE QUESTIONED WHY
THIS LITTLE-KNOWN MORGUE MADE THE
HISTORIC MORGUE SOCIETY'S "MOST
INTRIGUING HISTORIC URBAN MORGUES"
LIST IN 1999, BUT WITH A LITTLE
BACKGROUND, THE READER SHOULD
HAVE NO PROBLEM UNDERSTANDING WHY.
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HISTORY @RTHE GEORGETEOWN MORGUE:
& BUNT:1928

Original Name: Kolling Mortuary Services of Seattie
Original @wner: Scottiand Timothy Kolling
-::.-.'-;33 n s
Original Purpose: Processing and preparation of the deceased.

Kalling Mortuary Services of Seattle canstructed the facility in 1928 as a
single-purpose funeral preparations facility.

CHANGE OF OWNERSHIP: 1939
NEW NAME: BROUGHTON BROTHERS FUNERAL SERVICES

Owner: Charles and Henry Broughton
Owners Charles and Henry Broughton, 1946

From Seattle Times archives, the Broughton Brothers purchased the facility in 1939
with mare ambitious plans, transitioning it from a simple funeral preparations home to, by 1943,
& 100-body-per-day Crematorum. The exdended facilities were erected from the South- wall,
including two 110-foot smoke stacks (approved by the City of Seattle but not without some degres
of public outery). In addition, Charles Broughton built 2 small brick heme on the west side of
the property, where it remains to this day.

On April 281, 1965 a 5.7 magnitude earthquake rocked the Puget Sound area, and while
other businesses in Seattle sufferad only moderate damage, tragedy struck the Broughton
. Brothers when crematorium Towar 1 collapsed into the west side of the building, taki
| out the upper floor, and killing Charles Broughton.
g
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Brother Henry Broughton continued the business, and necessary structural
renovations included the remaoval of the third floor. Tower 1 was rebuilt in 1967.
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g ' CHANGE OF OWNERSHIP: 1969
e R . NEW NAME: THE GEORGETOWMN MORGLUE

Owner: City of Seattle

City of Seattle's Georgetown Morgue: The City of Seattle acquired the facility after
Broughton Brothers Funeral Services defaulted on their loan. Once again. the
facility underwean! a significant change. The City converted it to a morgue. At that time,
the area was part of the Georgetown District, and the City chose the Georgetown Morgue as a
suitable name, Interesting side note: the City did not abandon the crematorium part of the
facility, and instead continuad to wtilize it for the purpose of processing animal carcasses for
their Animal Control Depadment.

The City oparated the Geurgetovm Morgue until 1983, when a modem morgue
s was erected in Downtown Seatie at 5th Ave S, and Seneca Street. The City

& 1 oifered the property for sala, but received no interested buyers until
* 3 : 1889 (perhaps due in part to its intriguing albeit morbid history).

CHANGE OF OWNERSHIP: 1989

Owner: Richland Processing Corp.

The Richland Processing Corparation purchased the facility
from the City of Seattla with the imtantion of converting it
to a meatpacking transter station. sold crematornum
towers 1 & 2 1o nearby Simmons Foundry Works,
where they were relocated in 1990,
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Once home of the late Mrs. Charles Broughton, the building has undergone significant structural change and = =8
bears only a slight resemblance to the former Ge rgue. The footings of the former crematorium i
smoke stack towers are still evident ; the So BN I of the Richland Processing facility. The adjacent
brrick home of Charles Br ow (whio res the residence until she claimed her own life in 1973)

still remains. O T = i

The Fascinating Hlsmric-ﬁ'ﬂhstc:ry of the Geargﬂ-:nwn Morgue...

' The Georgetown M had a sirikingly colorful 43-year history as a funeral preparations home, crematorium
and morgue. City af Saattle public records, Police Department records, and Seattle Times micrafiche records
paint a colorful and homifying picture. We will summarize a few of the more intriguing events below.

1&4—:1'2; .J:u:z Gigal, John “FIGGY" Dorsey:

Whean jazz trumpeter and nationally-acclaimed band leader John “Figgy” Dorsey died in 1947, he was brought
1o Brothers for funeral preparations. At this point, events furned horrific. According to police reports,
Charles Broughton reported a break-in to the facility, and during the police inquiry, the body of Mr, Dorsasy was
discovered to ba miaairqﬁhom the embalming procedura table. The following moming came he gruesome
discovery by Mr. Du:}?r wile of her lale husband's dismembered body on the front lawn of her home at 5465
Ave. in Ballard. Mot to be deterred, Mrs. Dorsey had the body retumed to Broughton Brothers Funeral
Senvices 1o be reconstructad for public viewing at his funeral. Media raports at the time were sensational, making
for an even higher profile burial of the already high profile musician.

ATTLE CREMATORIUM MASSACRE" g :
LLOWED BY THE CHANGE OF OWNERSHIP TO CITY OF SEATTLE IN 1969;

The transfer of ownership from Broughton Brothers Funeral Senvices to the City of Seattle in 1969 followed one

of the most gruesome cimes on record, Coined by the Seattle Times as the "Seattle Crematorium Massacre”,
there has been a great deal of unresolved speculation as to exactly what occurred during the evening of October
25, 1968, On that evening. during & business maeting on the premises, 2 (perhaps 3) suspects (assumed to have
been anmed), entered the building and forced all 9 attendess (the entire facility stalf of Broughton Brothers Funeral
Services, includingg company awner Henry Broughton) 10 ba bound. In what is considered to be the mast horrifying
unsclved crime in history, each attendee was forced into the crematoriem chamber. There were no
surviving witnesses, nor were suspects ever identified. This cnme is unigue in its nature.  Speculation has always
abounded in regard to motive, but character withess testimony on police record does indicate a suspicion of
less-then-legitimate business practices at Broughton Brothers. As a result of the crime, Bro Brothers
Funeral Servicas had no living employees, Broughten family members had no choice but 10 foreclose on its loan,
at which point the City of Seattle acquired the facility.

PUBLIC OUTCRY OVER THE CONSTRUCTION LA
OF THE TWO 140-FOOT SMOKE S5TACKS IN 1943 '

The industrial boom of the early 1940's to support the war, while critical for the nation's prod of needed
materials, did have the unwanted effect of contributing to some of the worst air quality in the nation. Seatlle
cifizens groups took interest in pmww? air and water quality in the Puget Sound area. The sensational nature
of the proposed crematorium smokestacks made for high profile headlines, However, the City of Seattle eventually
approved the construction of the stacks In 1843, and the project was completed and in production by 1945, The
Georgetown Morgue ranked number 4 in the Historic Morgue Society's "Most Intriguing Urban Historic Morgues”
list in Sept., 19949,

SEATTLEHAUNTS

SPECIALIZING IN THE DESIGN, CONSTRUCTIO
* & OPERATION OF DARK ATTRACTIONS
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- Written by freelance wnter and easy screamer. ',-_'-:“_F F_ ] H "'i""'-r.T
- -Denise Roundy of Kingston, Washington 0.0 =~ b

THe GEORGETOWH MORGUE NORTHWEST PREMIER HAUNTED ATTRACTION

The KUBE 93FM Haunted House at the Georgetown Morgue in Seattle attracts more

than just adventurous city folk looking for a good scare.  Thrill-seeking guesis make the
pourney Irom all over the Puget Sound regicn, bacause the Georgetown Morgue isn't just
a haunted house, it's legendary. And now the legend has spread: The popular Seattle
haunt is the first in the Northwest 10 be selected as an affiliale member of Amenca Haunts,
the premier group of haunting attractions.
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+ A modest building on the extericr, this haunt blends into its industrial surroundings.
It sits just a few miles south of Seattle’s historic Pike Place Market and the sports
stadiums for the Seahawks and Mariners. Visitors flock o the haunted house —
even if it means a train or ferry ride—for what is guaranteed fo be the Pacific
MNorthwest's best fright. While rumors of a rainy Seatile are not exaggerated, owner
Scoit Kolling says wat weather doesn’t discourage trisit?(rs from making the haunting

ilgrimage. “If they're planning on going, they j S Koliing says. “Onea night, it
E.-Ia:ﬂs rai—ﬁgng 50 harjr;l lr'uén:I slreeigwas ?m:ing.eguﬁui?tgs our bugiest night of m% sEason.”
Especially popular with college students from the nearby University of Washington,
last year the haunt walco four busloads of students from sororifies, prearanging
thelr visits online with group rates and times to accommaodate their numbers.

Groups are e-afecially welcome at this haunt. — Who will notice a lost coed or two
in the morgue*

Ewven in a long, rainy line, guests huddle together, getting a laste of the frights
inside. F'Elr'fﬂl'l‘l‘lErBEnRBl up-closa-and-personal right from the get-go. sometimes
stalking the folks still getting out of their cars. Loud BOOMs and screams from
behind the haunt's walls keep visitors alert and full of horrific andety.

Georgetown Morgue, owned and operated by Kolling's parent company,
SeattleHaunts, makes for a first-rate fright. an you come io visit,

" _' PREPARE FOR SOIE CHILLING SCENES: DISHIEMIBERMENTS,
~ | DISP'ASOWELING, DEAENTED JANITORS AND THE LINGERING DEAD.

What can you expect from a place with such dark history?

o Kolling and crew make the most of their morbid theme, with a 1970s red Cadillac

Al f g | hearse (nothing but the best for Georgetown Morgue's deceased). bloodied

. moricians, corpsas, and wanna-be corpses. FYI, it's an open casket event.

SEATTLE'S PREMIER HAUNTED ATTRACTION But whila guests will encounter a gruesome fright, the emphasis is on the scare.
Kolling prefers to keep the gore to a minimum, and credits talented, well-placed
actors with providing the true old-fashioned scares. His haunt boasts soma

il iy ) X" y A A" ! i impressive FX of animations, aulomations, pneumatics and maore, but their
[ s R ) | primary. function is to strategically position the visitors as haunt targets for iha
. s et S e et G performers. A demonic automation might be cool, bul it's the reaching zombie,

’ and the specter zeroing in, that will make grown men scream like little girls, i
you have a dark room with nothing in it, but you have a good actor in there, they'll
still seream their heads off” Kolling says.

OWNER

In the late 1970's, Scott Kolling was finding his love and passion for haunting. His
father was a member of the Ja community service group, and he remambears
following his father around the haunted house they were organizing as a Jaycee
haumted house fundraiser. He halped to build many hauntad rooms, and enjoyed

i gﬂi“ﬂ through the haunt whan all was finished. Many memornies, fun times,
creativity, and the camaraderie of the experience would stay with Kolling for the
years to come.
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= In his early 20s. Kolling joined the local Jaycees as a volunteer and was nominated
as president during his second year. He decided 1o join the ranks in the haunt
industry by bisilding his first haunted house as a way to aarn manay fior hair

. community activities. It was a great success. The location of the haunt was

- ymoved to-a more central location at the Evergreen State Fairgrounds in Monroe,

- Wash. This proved fo be a good location for haunling with another year of
fright-filled success.

4 e
K;#ﬁng'men marde a carear change. Instead of building and running a haunted
‘housa for a non-profit organization, he went into business for himself starting his ™
& own haunted house company and making a living doing what he oved. ..
T e HAUNTING. Haunts Norihwast, Inc. was formed. Kolling's new company oA
Ea.. . ¥ specialized in the design, construction and operation of dark attractions. The
! - new theme based on its fairgrounds location was Scaregrounds. Haunts e
Morthwest, Inc. built and operated Scaregrounds and other haunted houses
! throughout nine difierent cities in the area during the next six years.

In spring 2002, Kolling was presentad with an opporunity to take over Iha KUBE
53FM Haunted House. The KUBE 93FM Haunted House at that time had been
around the Seattle araa for 23 years., Kolling look on the challengs and has

been designing, constructing, and operating the KUBE 93FM Haunted Housa

for the past 12 years. He has also kept at least one other haunted house

running at the same fime during the Halloween season in differant cities in the area.

in 2008, the KUBE 93FM Haunted House moved its locafion to the Georgetown
Morgue, which was a huge success, and where it resides 1o this day.

SeattleHaunts was lormed, and now is the sole owner of the KUBE 93FM Haunted
House at the Georgetown Morgue, now entering its 35th year of operation in Seattie,

During the 18 years that Kolling has operated his haunted house company, he's
always had two or more successiul haunts running during the Halloween season,
He has been in over 15 ditferent cities in the Paciic Northwesl, beforea finally
finding two permanent locations for his haunts.
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Dedicated hauntea's are ha:d tn flnd Kolling has two Dlhers bemdes himself that I'IEHE been lnvnlved in his haummg enierpnse for 20 yﬂam Daanna
Kolling, his wife of 22 years, is the chief financial officer, also over employment and other administrative duties {too many to name), and Gary Sundseflh,

is operations manager for the Nightmare on 9 show. Other long time staff members include 16-year veteran Schyler Granstrom, makeup artist and R i
electrician for both haunts, Dany Rogers has been working alongside Kolling for the last 12 years as production manager/public relations for bath ham'r '
houses and Brandon Green, cperations manager for the Georgetown Morgue since 2003, Kolling's oldest son and his fnends are part of the 20 or so b
ather stafl and actors who have been with him for an average of six years or more who love the haunting business and have a greal me working, e i
throughout the year on various projects. With so much haunt experience and monster training, they've been referred to as the scariest haunted I'bCl.t:EE ; aum-
actors by both locals and out-n!-tawn guesls ; %

=
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THE GEORGETOWN MORGUE ISN'T JUST A HAUNTED HOUSE,
IT'S LEGENDARY. AND NOW THE I.EEENI] IIIS SI’IIEII]' :

HAUNTING [N THE NORTHWEST

The Georgetown Morgue's enduring popularity and its standing in America =~
Haunts is largely duee to Kolling’s yearly remodefing.  Every January he
canvasses the haunt and sketches out changes to keep things unpredictable.
As a result, each Halloween season mare than a third of the haunt has a

new look. Last year's mam updale was the big basement reveal. Guests
walk over grated flooring o see what new evils have recently been discovered
below. But while they're busy looking down, look out! Wicked things are
waiting in the shadows all around. What changes are coming this year?

Oinly Rigger and Mortis, the morgue janitors, know for sure.

Koling is a hands-on haunt owner. He not only designs new looks. but he
and a small crew build the changes themsalves, ensuring creative conirod,
Producing & top-quality haunt in Washington State isn't the easiest endeavor,
he's found. Safety regulations restrict stainways, slides, and other physically
creative structures that haunts often use. Years of trial and terror have
helped him navigate the maze of restrictions and compliance requirements,
allowing him to build a haunt that passes inspection without compromising
the expenience.

During the season, though, he keeps a cast and crew of about 80 1o help
the gruesome mortuary run smoothly. Online admission sales help too,
maoving people through the line more quickly and giving guests a chance
o pre-purchase discount tickets.

Well-detailed scenes, talented scarers, and professional makeup are
important at bath of Kolling's haunts. Cuality prosthetics (such as nose,
eyebrows, and chin pieces) topped with makeup and airbrushing make
for-a frightfully realistic look. Masks are still used bul only occasonally.
That's a new development in the decades Kolling has been in the business.
“We used to have one or two arntists in the makeup room. NMow we have
seven or eight. It takes longer, but looks better and more professional.”
During the year, Kolling himself and his crew make several public
appearances in the Seattle area promoting the Haunted House. In full
costume and makeup, strutting around town with varous characters, m
are guite a sight to see!








